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Segment Conditions

Goal Drivers

Website Content
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Tip: Your webiste CTAs should be 
focused around moving leads toward 
completing the goal.

IVMc�cMaURcRQ�PMZZb�c^�MPcW^]�bV^dZQ�
cVWb�bRU\R]c�bRR�^]�^da�fRObWcRͣ

Monitoring
IVMc�fRObWcR�MPcW^]b�^a�b^PWMZ� 
\RQWM�cRa\b�Q^�h^d�fM]c�c^� 
\^]Wc^a�S^a�cVWb�bRU\R]cͣ

Email Steps

Tip: Your emails should be a mix of  
useful content and calls to action 
that push leads toward completing 
the goal.

IVMc�YW]Q�^S�cMaURcRQ�P^]cR]c�Q^�
h^d�fM]c�c^�R\MWZ�c^�cVWb�bRU\R]cͣ

IVMc�f^dZQ�caWUURa�M�ZRMQ�c^�
\^eR�c^�cVR�]Rgc�bRU\R]cͣ
Tip: This is typically the same as 
the “segment conditions” for the 
next segment to the right.

IVWPV�PVMaMPcRaWbcWPb�Χ�ORVMeW^ab�
MaR�ch_WPMZ�^S�cVWb�bRU\R]cͣ
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